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Web Development Questionnaire: 
Company Name:

Domain Name:
I.  Company Background:

1. How long have you been in business (what year did you start):

2. What is your Organization/Company like today:

3. What product/services do you offer:

4. Who are your Clients/Customers:

5. Why would these clients/customers want to buy from you or use your services:

6. What regions, areas or territories do you currently service and what areas if any would you like to expand to:

7. What are some positive attributes of your company:

8. Who are your major competitors and why:

9. What differentiates you from your competitors:

10. Describe your customer service philosophy:

11. Describe your Company Policy:

12. Briefly describe your organization. Who are you, what do you do, why does it matter?

13. What primary business problem are you trying to solve by creating/enhancing your business identity/website?

14. List two or three competitive companies or sites and include their web addresses/URL. Please comment on the strengths and weaknesses of your competitors’ business marketing, and product/service. 

15. Other things about your company :

II. Marketing & Your Audience:

1. Do you have marketing materials

2. What kind of identity or image are you trying to project to your customers/clients:

3. To the best of your ability, describe your market.

4. What primary action should a user take when visiting your site, viewing your brochure or other marketing/identity materials? (Examples include: becoming a member, subscribing to a newsletter, reading editorial content, buying a product, sending an email.)
5. What needs aren’t being met for your audience?

6. What is your mission statement 
(example: Wal-Mart "To give ordinary folk the chance to buy the same thing as rich people.", Apple: "Apple continues to lead the industry in innovation with its award-winning desktop and notebook computers, OS X operating system, and iLife and professional applications.")

7. Positions Statement: Your position is composed of what you do, who you do it for, and what makes you unique.
(Example: I help small businesses who are frustrated with their marketing results rapidly double or triple their profits)

8. Brad Statement: 2-10 words
(Example: Nike: “Just Do It”)

9. Value Words: 5-10 powerful /vivid words that describe your company

III. Design:

1. Design is very much about communication.   Describe the feelings you wish your identity/website to evoke, and the brand attributes you want it to convey (these might include: warmth, friendliness, reassurance, comfort, or excitement.  Sample brand attributes might include caring, honesty, humor, professionalism, intelligence, technological savvy, sophistication, reliability, and trustworthiness.)

2. What do you want your website to achieve:

3. How will you be using your website (As a informational tool, as a main selling point):

4. What type of overall look and feel do you want to present (i.e. business professional, organic, modern, clean, Easy to look at, edgy, classic, up-to-date, crisp, modern, traditional, understated ): 

5. What are your color preferences & scheme ( bright, subdued, natural, trendy, mono chromatic, primary colors) :

6. Do you like clean, crisp look or more busy and filled in:

7. Do you like white space:

8. What are 3 other website that you like and what do you like about them – please include URLs of sites:

9. What are 3 website you do not like and why – please include URLs of sites:

10. Do you want animation on your site:

11. Is your site more information and text driven or more image and product driven:

IV. Site Pages:

1. What Pages and content do you want (If a quote outline has been included, disregard this question)

a. Home, About us, , Contact US, Services, Portfolio Page:

2. What features / dynamic content would you like:

a. Do you want dynamic elements, flash, Podcasts, music, contact forms, search boxes

3. Are you offering an internet special or discounts

4. What contact information do you want on your website: 

5. For an info@yourwebsite.com email, who should receive them
V. Include any additional information, needs, etc:
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